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I am not sure that it is meaningful to talk about authentic
language as such at all. I think it is probably better to consider
authenticity not as a quality residing in instances of language but
as a quality which is bestowed upon them, created by the response
of the receiver. Authenticity in this view is a function of the
interaction between the reader/hearer and the text which
incorporates the intensions of the writer/speaker. We do not
recognize authenticity as something there waiting to be noticed,

we realize it in the act of interpretation (p. 165).
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Our cultural milieu shapes our world view—our



Weltanshauung—in such a way that reality is thought to be
objectively perceived through our own cultural pattern, and a
differing perception is seen either false or “strange” and is thus
oversimplified. If people recognize and understand differing
world views, they will usually adopt a positive and open-minded
attitude toward cross-cultural differences. A closed-minded view
of such differences often results in the maintenance of a
stereotype—an oversimplification and blanket assumption (Brown,

2000:179)
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(1) on the desk
(2) on the ground

(3) on her back
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(4) ‘On your mark. Ready, set, go!’
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(5) On the morning of ...

RMEOHEDEMPIBTLTIRIZIEVNIFHMDAV Y PHEEZISENE I N
PHIZTREOHOFICIE on’ 25,1 LEBEIVLLO>RIAITOD
B¥cid., EEICBE T % authenticity PEFh 3 BRI RV, £ THE
m\ﬁﬁtm5%i5ntmmw%ﬁof\E@@%%E@%bb@*?
HODNFEURRIEZLTWOTCHORETCHILZILISLEBRBUILIHLIEHOD
A ZRICEEDEZHLRAEABCLILENHIOE EHOHMEIE S
DL S, BIZ un-stereotype the language T35 Z I L b, EEIZ

authenticity 25 2 32 DB TEDZIZDTH 5,
(B) Asking “How come?”

Asking "How come?”’ XX, HEOHOE, EA. HIAVEXEIEOV
T, ¥ 2FBIAI 50 TH2. TORDAERFAZIFBFRIERT S L
WIS ATCHAD o BREF O LEE.HDHZVETFTROBMEIEZLVWE O
TRBRVwWrBLAR L, LPL. —ROEFEBROMAEEZRSZ L. Z0EE3
NOVWEKRBOE. EA2REAIELED0AELR>TVWE, —A. T
TE.BROMBRELTA2FEUNOEROMAERZELTCH S, flid. &

HEOTFVERBHETEBAINTWLEHDTH S,

(1) bulldozer @OFEH: TVWRRICE. IBHREZRETCEENE %S
WTEROBRICER L Tee L2 ULH LW EAREEMO H A
MEIN. FOHBERIRS ko2, ZhT. HEDIP RS BR-oEF



11

(bull) ZERD T8 % (dozer) 2WVWH LI ADPLE, TOHLWLWLEK

R oOHEWKIE. bulldozer EHELI N,

COREBE. KEDQOFFRICL> TR P ERTCHRELZZRIZ P LAY
CEIRADOHDEETHAD ZDLIIRBEOEREBETCHEE T L
DEZRIEILCHZDREAD D,

ZDZEZ & LT, John Donn (1624) O F %% — & “Noman is an island,
entire of itself; a part of the main;. ..” (in Brown, /bid)IC % 25 X % &,
“No word is an island, entire of itself, a part of the main” B EIF S h &
Do EDXDBREBE.BEHATH>TH, TNOLREBBLEOLIICE> TS
DUTERV. ZETDERTIEIIEIRBEROPINMNET SZ2IDTH S, 20D
LI RBEREE. HENROODIHNE., FLBRNRIOIH 5, RET
EREEZBROSEBNLBI. COEEOR DERNABERERR I I IiTi
LRV EEDERBRIIIRVWEEMEEDLDDTWT, X{LO—DDFHEROD
THDdo EFARICIHFARDOHL2HEETH>TH, —EDLB L. ZOTFTRIE
BERBEEOMADPEN ST VEDTH D HDWVWIE.EHHANRWVIFE R
EREEXAOKLO-—ADP BBMEEFIEDLDNTVWEIE.EFARDTH %,
COLSITEFEMNEED authenticity 2ERI R DT HEDTH 3
ERDODNBZDOE., TNV HEFEOFE., FUE., BIBREONRTHILEFTRE

TIERVWEWVWS L E2AHBIVLIIEDNTELNLLRDTH %,

Asking “How come?” % @& & L /= authenticity B3R D A %k iZik. ER
ERAT2HDUNC MDA EEIDHAI2e BEICLBLEDLSIBRIKTH
N, Z22ICHBEBTH20E. IEPXE. B, XFEBDT, 20FRICHE

CREEXMIIHNIELILVWIATH D, £z, HEHMET. HLZ D LS



12

REERBREZO O TCHEREURITI AL DEIH A, BELRL, HEL
WS stage WS EBICHEIIZLE > THBELRZDIE., 2O LD REEL

OELAZLELELEEMOTI R, MREPLTH S,

(C) Shock the students into realization

HEDEZEIC authenticity 2N 5T 2=Z2HOF%E. — EoPav s
RELDIVWA D, COPlE. SFE. BRAZFEREMNEREEC (LLTOY
2=V v T ORE, BBl LES, NERI¥B2HEE, SHOZHELERT,
Fh2hfM60%) ClEMERLEEREEZRZI TR,

COBETIT . BMEBCHBLEEMERAWED. ZOYMBER L BERH
iX word-recycling (Adachi and Wada, 1998) 2 & Li=A%ETH b, BH
iZih <% &, word-recycling £iZ. MBOEALREZ P LI LTV IV
TOBERMAILTCIRLENVNSIHOEN, ZOAY v i, (1) BEOAEXR
EREAEEPSVEDE VAV VY IRAZHEERVIIEDIDENSH
2. (2) BBBOETH2 20, ¥BHEORFNRAEEI DRV, (3) &
AEE. KERBIPLEHILINE WOTHHFIINREANEELIRE
EWTEDL, RETH B,

XC. EBOEERZ STEPL » 5 STEP7 ECERED TW AL T
o> TCw5 (Adachi and Wada, ibid.:112), Word-recycling i& STEP 5 ¢
Thbhd, EBOHEMTE. ChEZ 77 7lBEOREAZ2LE>TNVWEHODT
Ho. BETR. ZHECCOT IV I/BBER2IBIHEFIC. EXFF I
CHETNTVWEIMRECETEFHI V2, BMOMREFI. »PRIHITERINT

WT., ST ERARHAEBZXRFEATH 2, oA E2RRB.MALLI 20



13

P3DMIIDRLENVTH D, BARFIELTE. LTOLIRbDHH %,

() LPL. ThRBEEHEDODLEPBERKIZILEZZIFBATLE,

@ BEZ7v7E Tew 7 - FKw 7« AVF vy —3 O—HTI h,

B) COHODBABPZI TLWI2HEWIIH L2 LS LTWSE ANK

BvE T,
4 ThiEER7 7V HFETCEIHLOIELFET,

B) v T3 oEEMPIEIH > TCWE T,

SZHEEI. LOXSIBRMR.FC 207 V-4 2B LEBICHEH %
TH2L2ETRTNL. ZDORBLELGSHEAZBVWT. ZELEDPLEDLIRNA
BETHUIAREHPEBLLERT, XEFDEFZW T EITHIREMILUT

TH2o

(1)’ But it didn’t speak to the needs and the wants of the young,
of the youth.
(2 Now the rap is part of the “hip-hop culture,” correct?

(3) Alotof, it's just sick and tired of the way that black people .

are being treated in this country.

(4 Tt goes back to ancient Africa.

(5) And rap carries that tradition...
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